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Buaala, a LIFE STYLE 
recommender for friends company by Knowdle



We correlate contacts, users and 
content to offer products and services.

New 
Formats

From dining out, to managing your agenda, your entertainment timetable, to meeting new people, 
BUAALA  suite will play an important role in how we eat, exercise, shop and date. This project of 

intelligent, interactive media & entertainment under the concept of collective intelligence, where 
users and companies can use the potential of new formats and contents in a context has been 

created to make better offers to you and your friends.

Media & 
Entertainment We use Social Media data to create

userprofilesand contentsthatare 
assigneda uniquedSemantic
AffinityRank and Collective
IntelligenceAlgoritm.

Internet

What is Buaala?
LIFESTYLE,MEDIA& ENTERTAINMENTSUITERECOMMENDERFORFRIENDS

We learn form user MEDIA usage and entertainment habits 
about their profile without asking them any questions.

Life Style



The problem
ATTENTIONECONOMY| b5L7EQ6X5:VOR5L7EU5FR:5ELc

We are exposed to a lot of information. We are living in a 
society where infoxicationdrives our lives.
ÅAttention becomes thelimitatingfactorin the consumption of 
information
ÅWe look at our phone more than 221 times a day. Our daily life is full of 
distractions and insignificant content that draws our attention.
ÅBreaking focus on what are we doing or what is really relevant for us.
ÅHow significant are all the contents we read in social media? 

What can we do to let what we love, find us?

We feel frustrated>Ĥ*Ĝ >* (*%"ģA* )Ĥ%) >*f5* 
spent time in:
Åreading something insignificant and irrelevant to our lives
Åsearching a content, an information that we really want to 
(*%$Ĥ 0!) &ģĜ%""? >* 1#Ĝf) &ģĜ1 ģ)
Åentertaining content for our moment of relaxation

We wastevaluable time



The solution
T&R:eXREALLYRELEVANTINOURLIFE?

Buaala: 

Åthrough its Artificial and Collective Intelligence engine,  it is able to select 
the contents that really are important and relevant for you, to focus our 
free time on what we really love. 

Åis able to extract from social media and show us contents and 
information that we really want.

Åmake our life easier and help us to focus our attention in what really is 
important for us. 

Thanks to Buaala, let what you love find you! 

The Attention Economy, where attention is a 
limited resources, empowers our life, helping 

us to reach all the information in every part 
of the world in a real time. 



ÅTop Global Internet Players(Google, Facebook, TwitterĒÒ 
earn moneythroughadvertisingbecauseof thevolumeof 
usersvisitingtheirweb, apps, and online spaces.

ÅYet, theyhavenotbeenableto monetizetheknowledgeof 
theuserprofilebeyondpersonalizedadvertising

bManyunknownusers, manynavegators, mobiles... and cookies,  
buynotmore that5% of uniqueand distinguisedusers[c

Å Theirchallengeand thebulkof theirinvestmentsare 
focusedonAI and algorithmsassociatedwithsocial 
networks, to try to findthemonetizationof theuser's
profilebasedonpersonal profilingin sales of productsand 
services, and notjustin advertisingas nowadays. 

The business concept
MONETIZETHEKNOWLEDGE

WE HAVE CREATED A NEW 
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What is different: AI with CI  State of the Art

COLLECTIVE LIFE STYLE

66% of entertainmentdecisionsare collective

COLLECTIVE INFLUENCE INCOMES

Turning digital life into :#Ĝ*? Ñ>* e(* all 
influencers)

COLLECTIVE EMOTIONAL BEHAVIOUR

Dynamic context within a motivational enviroment: 
(there is NO decision without MOTIVATION)

Every human being makes 35.000 conscious decisions daily Ď

Collective 
Decisions

Individual
decisions

Ēundera dynamic CONTEXT (friends, places, devicesĒ)

WHATSISREALLYDISRUPTIVE



BUAALAWe

B2B2C Services B2C Product

NEW BUSINESS MODEL

BUAALA Apps

Two business UNITs: product & Services

SPORTS TV LIFESTYLE



JANUARY 2018

LEGAL EXPERTISE SPORTS/MEDIA/ENTERTAIMENT

TOURISM

EMBEDED AI onCI
CHIPS FOR ROBOTS

HRM FASHION

KMG/Buaala: on current AIBeehiveEkosystem



SOCIAL NETWORKS ANALYSIS

Facebook, Google+, Instagram, LinkedIn, Twitter, 
YouTube, Wikipedia  Analysis

BIG DATA WISDOM ANALYTICs

Predictive Analysis and User Behavior Analytics

ARTIFICIAL WISDOM ENGINE

Based on a Collective Intelligence and Ethic 
Engine

Unique and 
Disruptor

WaaSEngine

With Dynamic
Learning Capacity
& Predictive Mechanism

Algorithm
Complex, open, 
bioinspired and 

collective 
mathematical

Involves the advanced management of the Online Business

State of the Art: WISDOM as a SERVICE
BUAALAPROVIDESATECHNOLOGICALEVOLUTIONARYSOLUTIONSUITE& PLATFORM



Investor Exit
Large companies Big Brands
& International Deployment

We offer
15% of Shared Value

Investors
For Value Growth

8,1M©

Aggressive Marketing Campaign
10-12M NYC Buaalazers

B2B2C
Å3 BIG CLIENTs in SPAIN
Å3 BIG CLIENTs in MEXICO

Huge Market
APPs and Big Data

Exponential Company participation 
with Global Oriented

Potential partial or total exit
in next round

15% of  54Mªpostmoney

To create an International 
Company at a valuation 360Mª.

Our strategy



July-August 2018

BUAALA Pre-launch test

KMG / BuaalaNEXT v.4.0

AI englishversion CLOUDEDWev.4.0

End of 2018

12.000.000 vectors

(3 COUNTRIES WORLDWIDE)

MEXICO/USA/SPAIN

750M$ Company

2017 |  200.000 buaalazers

AIBeehive

International Startup Awards

Powered by BUAALA

2M + 6,1M© 10M$
ENGLISH VERSIONᾜ

Pre-launch NYC BUAALA launch

LATAM

2018 Main Goals
TIMELINE

Dec2017 Jan-Jul2018



> 65.000 dowloads
> 200.000 vectors

DOWNLOAD/COUNTRY:
Spain67,9%
México 9,4%

Argentina: 5,3%
Colombia: 3,7%

Restof theworld: 13,7%

SESSIONS:
Android̂  kf iff

IOS:  lf kpff

AVERAGE COSTS
per download: 1,45ª

per vector:  0,48ª

December31, 2017 

Buaalametrics
2017INFIGURES


