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What iIBuaalé knowdl

LIFESTYLBVIEDIA ENTERTAINMESUITIRECOMMENDEBR-RIENDS

Fromdining out, to managing your agenda, your entertainment timetable, to meeting new f
BUAALA suite will play an important role in how we eat, exercise, shop and date. This
intelligent, interactiveedia & entertainmembder the concept of collective intelligence, wher
users and companies can use the potential of new formats and contents in a context

created to make better offers to you and your frienc

Internet
E nte rtal n m e nt FO rm atS We use Social Media dataetate

userprofilesandcontentshatare

: . assigneduniquedSemantic
We learn form user MEDIA usage and entertainment habits ~ We correlate contacts, users and S -

: : : : . : AffinityRank an@ollective
about their profile without asking them any questions content to offer products and services Intelligencalgoritm
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The problem kngwdl

ATTENTIOERCONOMYb 5 L 7 E(@MRXL7 US FR: S5ELC

We are exposedattot of informationWe are living in a We feefrustrated> H* G >* ( * %" g A
society whernafoxicatiomlrives our lives. spent time in:

AAttentiorbecomes tHemitatingfactorin the consumption of Areading something insignificant and irrelevant to our lives
information Asearching a content, an information that we really want to
AWe look at our phone more than 221 times a day. Our daily lifeisfullof( * %$ H 0! ) &§gG%" " 2?2 >* 1#Gf)
distractions and insignificant content that draws our attention. Aentertaining content for our moment of relaxation
ABreaking focus on what are we doing or what is really relevant for us.

AHow significant are all the contents we read in social media? Wewastevaluabldime

What can we do to let what we love, find us?
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The solution

T & R:REALLRELEVANNOURLIFE?

Buaala The Attention Economy, where attention is

Athrough its Artificial and Colledtiteligence engine, iaiBe to select limited resources, empowers our life, helpir
us to reach all the information in every pa

the contents that really are important and relewamt forfocus our of the world in a real fime.
free time on what we really love.

Ais able to extract from social medialawlis contents and
Information that we really want.

Amake our life easier and help us to focus our attention in what really is
Important for us.

Thanks t@3uaala let what you love find you!
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The business concept

MONETIZBEHEKNOWLEDGE

A Top Global Interrieiayer§Google, Facebook, Tvtier
earnrmoneythroughadvertisingecausefthevolumeof
uservisitingheirweb, apps, and onlspgaces

APP PURCHASE
@ A Yettheyhavenotbeerableto monetizéheknowledgef
theuseprofilebeyongersonalizealdvertising

. APP ADVERTISING

MOBILE COMMERCE

INCENTIVIZED
@ bManwinknownuserananynavegatorsiobiles. and cookies,

buynotmorethat5% oluniqgueanaddistinguisedsert ¢
ANALYTICS

A Theichallengandthebulkoftheirinvestmentare

WEHAVE CREATED A NEW focuse®dnAl andlgorithmsassociatedith social

networksto tryto findthe monetizatiom)fthe user's

CGFMATSFM; 7M; V YSSZYEIRGH VLS
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What idifferent: Al with CI State of the Art ™

WHATSSREALLDISRUPTIVE

Collective ™6 \ Individual
Decisions decisions

Every human being mak&s000 consciougecisions dailip

COLLECTIVE LIFE STYLE COLLECTIVE INFLUENCE INQ COLLECTIVE EMOTIONAL BEHA

66% ofentertainmendecisionarecollective Turning digital life into# G* ? afl>* e ( Dynamic context within a motivatienslroment
influencers) (there is NO decision without MOTIVATION)

Eundera dynamic CONTEXT (friends, places-devices



Two business UNIp&iduct & Services ™

Powered by

buaala

API

buaala

Affilation Program

BUAALAWe

BUAALA Apps

NEW BUSINESS MODI

SPORTS

®:

TV

LIFESTYLE
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KMG/Buaalaon currenAlBeehivé&Ekosystem ™

JANUARY 2018
kedgeco investments
a knowdlg yf.?%uriﬁs.iriompany

The “B\ knowdlefoundation

& | AIBeeHIVE \ !
accelerator
. knowdlé KNOWLEDGEFY  TrendyAdvisor

Laawfy  knowdle robotics =

@triaeers
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State of the ArtviISDOM as a SERVICE =~ ™%

BUAALAROVIDESTECHNOLOGIGAIOLUTIONAROLUTIOSNUITE PLATFORM

Algorithm _ _
Unique and gomplex, é)per&, With Dynamic
: lomnspirea an ; :
Disruptor ‘ collective @ Learning Capacity
WaaXXngine mathematical & Predictive Mechanism

Involves the advanced management ofQhéne Business

|
SOCIAL NETWORKS ANA BIG DATA WISD@AMALY TICaa AR HEICIAEWISDOMENC

Facebook, Google+, Instagram, LinkedIn, TwitterPredictive Analysis and User Behavior Analytics Based on a Collective Intelligence and Ethic
YouTube, Wikipedianalysis Engine
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Our strategy

Aggressive Marketing Campai
10-12M NYBuaalazers

Investors
B2B2C For Value Growth
A3BIG CLIENTs in SPAIN 8,1M®

A3BIG CLIENTs in MEXICO 15% of 54Mpostmoney

We Offer To create an International

Company at a valuation 360M
15% of Shared Value

Huge Marke

APPs and Big Dat
Exponential Company participation InveStor EXlt
with Global Oriented Large companies Big Brands

& International Deployment

Potential partial or total exit
in next round
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media group

2018 Main Goals

TIMELINE

KMG BuaaldNEXT v.4.0
AlenglishversiotCLOUDEDW4.0

Dec2017 JanJul2018

2017| 200.00(uaalazers

2M + 6,1@ July-August 2018 AlBeehive 10|\/|$

BUAALA Rtaunch test Internationabtartup Awards

[ 4
End of 2018
H ENGLISH VERSION Powered by BUAALA
12.000.000 vectors

(3 COUNTRIES WORLDWIL
MEXICO/USA/SPAIN
750M$ Company
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Buaalametrics

2017INFIGURES

> 65.000dowloads
> 200.000vectors

DOWNLOAD/COUNTRY:
Spair67,9%
México 9,4%
Argentina: 5,3%
Colombia: 3,7%
Resbftheworld 13,7%

SESSIONS:
Android Kk f i f f
0S1 f kpff

AVERAGE COSTS
perdownload 1,43
pervector.0,48

Decembe?1, 2017




